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1.

CEO STATEMENT

Dear Stakeholders,

It is with great honor that | present to you the
second Sustainability Report of our company.
This document represents a confirmation
of our strong belief in a path of sustainable
growth and our commitment to building a
better future for everyone.

Over the past year, we have continued to
engage with our key stakeholders, including at
the international level, to further mitigate our
impacts while also seeking new opportunities.

The ESG pillars defined last year (Planet,
People, Supply Chains and Communities,
and Governance) continue to serve as

the foundations upon which we build our
sustainable future, as we remain committed to
continuously improving our environmental and
social practices.

This year, | personally engaged the heads
of various departments to begin making
sustainability a shared responsibility within the
organization and to progressively integrate it
more deeply into our business processes.

Relying once again on the expertise of sector
professionals, this year we measured our carbon
footprint according to the GHG Protocol (Scope
1, 2, and 3). Our emissions are directly linked to
the intensity of the company’s annual activity:
as the volume of purchased products increases,
CHG emissions rise in an almost linear way.
In essence, our emissions are almost entirely
attributable to Scope 3, and in particular, stem
from the company's product purchases, and to
a lesser extent, from the end-of-life of the sold
products (which we have voluntarily chosen to
include, as we believe it rightfully falls within
our responsibility), as well as from upstream
and downstream transportation of products
purchased and sold under our own brand.

This year, we are reporting on the actions we
promised and have begun implementing—
even if their full impact is not yet visible. These
include a more in-depth supplier survey to
request ESG information and promote virtuous
behavior, the transition to 100% renewable
electricity with a guarantee of origin at our
owned headquarters, the redesign of both inner
and outer packaging by choosing lower-impact
solutions, the use of recycled materials for trade
show stands, the structuring of our welfare
system, and the increase and monitoring of
training hours.

We are fully aware that the path toward
sustainability is long and demanding, but we
are determined to do our part to help create a
better world. Your trust and collaboration will
be essential in achieving these ambitious goals.

We thank you for your continued support and
look forward to sharing with you the progress
we make along this journey.

Gianni Isetti E =7
CEO and Sole
Administrator

Puid
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REFLEXX PROFILE

Historical Evolution

REFLEXX was founded at the end of 2004 under
the name SGR Sir.l, named after its Partners,
and only in 2007 did it decide to enter the world
of protective gloves with a range of products
under the REFLEXX brand. After transforming
it into REFLEXX S.rl. and subsequently into
REFLEXX S.p.A., Gianni Isetti acquired the
majority and then full ownership in 2018.

From the beginning, REFLEXX has experienced
steady growth in volume and turnover, except
forthefluctuatingyearsofthe pandemic,thanks
to an increase in the number of products, its
workforce, and the markets served, in addition
to the choice to develop its business also in
foreign markets.

Identity

REFLEXX designs, produces (by collaborating
with the best manufacturing companies in the
Far East), and distributes gloves for professional
use, hand safety and injury prevention, and
medical use.

2000

CUSTOMERS IN
29 COUNTRIES

L L T e,
o

REFLEXX gloves (disposable and reusable) are
made from various materials depending on the
application: latex, vinyl, nitrile, polyethylene,
and other innovative materials.

(] (]
Vision
REFLEXX aims to be a leader in the professional
glove sector, ensuring the safety, quality, and
innovation of its products. With its ESG pathway,

it adds a commitment to environmental and
social sustainability.

Mission

REFLEXX aims to
objectives:

achieve the following

@® cfficiently and swiftly supply the market
with  professional gloves that offer
maximum protection and performance,
with extreme attention to consistent
product quality;

@® continuously seek innovative products
and materials that can offer the best
protection at the best possible cost;

® combine economic results with a
commitment to environmental and social
sustainability.



® HEADQUARTER
Viadana (MN)

Parma

® SALES OFFICE
Genova




The sustainability context

In 2024, the import activity of gloves from
the Far East — particularly from China and
Malaysia — took place in a complex economic
and logistical environment. The closure of
the Suez Canal, rising international freight
costs, and geopolitical tensions slowing down
traditional maritime routes all contributed
to the challenges. At the same time, demand
continued its gradual normalization following
the exceptional peak experienced during the
pandemic.

In parallel,the sector hascome underincreasing
regulatory pressure from the European Union
in terms of sustainability, transparency, and
accountability along global supply chains
(e.g.EUDR).

In response to these changes, we have
intensified our dialogue with customers and
strengthened our supply chain due diligence
efforts, with the goal of preventing and
mitigating potential negative impacts across
the product life cycle.

In the post-pandemic years, global supply
surpluses have led to slower purchasing
demand, which has impacted average selling
prices. At the same time, there has been a rise
in raw material costs and a significant increase
in energy prices.

It is within this context that REFLEXX operates
— designing, sourcing, and marketing around
50 products for 5 market segments and
applications, serving approximately 2.000
customers both in Italy and abroad.

22,6% of our revenue is generated by bio-based
products.

'l-nlh::.;_ IME"'
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Business Profile

Customers

W 1.921

Markets and Applications

M5

Products

B 49

Operating Revenues (€)

22.358.514
17.612.207

I 18.706.756

Legenda

2022 2023 M 2024

Geographical Breakdown of
Operating Revenues
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S%

= =
. Italy 2024
W cu %

Extra EU




Value generated and distributed

Economic value generated (€) (GRI201) Legenda

21.924.772 2022 2023 M 2024
18.193.104
I 20.832.8306

KPI 2022 % 2023 % [2026 0 a0

Economic value generated 21.924.772 18.219.174 20.832.836
Economic value distributed 20.582.478 16.924.675 19.815.447
To suppliers of goods and services 19.269.395 93,6 15.630.180 92,0 18.466.076 93,2
To employees 815.493 4,0 805.054 50 936.578 4,7
To capital providers 16.285 0,1 11.401 0,0 8.302 0,0
To public administration* 453.305 2,2 447.040 3,0 377.491 1,9
To the community 28.000 (0N ] 31.000 0,0 27.000 (0N ]
Economic value retained** 1.342.294 1.294.499 1.017.389

*Taxes Scope: REFLEXX S.p.A, Source: CEO - Note: a restatement of the year 2023 has been included

**Including operating profit

Value generated and
distributed

Despite the complex environment
described above, REFLEXX
recorded an increase in the
economic value generated in
2024. The overall distributed value
also rose proportionally, with the
majority allocated to suppliers
(93,2%) and employees (4,7%),
while the value distributed to
publicinstitutions and the broader
community remained stable.
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Current Structure of the
Group

Currently, REFLEXX is a sole ownership limited
company represented by Gianni Isetti.

Governance Composition

The governance structure is headed by the CEO
and Sole Director, responsible for the strategic
direction and oversight of REFLEXX S.p.A’s
business activities.

Corporate Bodies - Director

Sole Director:
Gianni Isetti

Corporate Bodies

Sole Director: Gianni Isetti

Board of Statutory Auditors:

Chairman: Vincenzo Campo Antico

+ |
¥ -
=
A 3
| J
Lo |

He is vested by the Company's By-Laws with
the broadest powers for the ordinary and
extraordinary management of the Company
and, in particular, is authorized to carry out
any actions he deems appropriate for the
implementation and achievement of the
corporate purpose.

Corporate Bodies - Board of Statutory Auditors

The Board of Statutory Auditors is responsible
for overseeing the company’'s operations and
structure. Entrusted also with accounting
control  functions, the Board monitors
compliance with the law, the Company's By-
Laws, and proper administrative practices,
with particular attention to the organizational,
administrative, and accounting systems.

Statutory Auditors: Luca Giacometti and Marco Marini

Audit Firm: S.R.C. Societa di Revisione Contabile Sr.l. Unipersonale.
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Code of Ethics

REFLEXX aims to guide its internal
and external activities in accordance
with the Code of Ethics, believing that
the success of the company cannot
be separated from ethical conduct in
business operations.

The Code of Ethics is available on the
website www.reflexx.com and has been
distributed digitally to major clients
and suppliers.

Read REFLEXX's Code of Ethics.

https://www.reflexx.com/wp-content/
uploads/Codice-etico-REFLEXX_eng.pdf

Membership and Ratings

In 2023, REFLEXX joined SEDEX and completed
the Self-Assessment Questionnaire (SAQ),
which focuses in particular on labor practices,
health and safety, human rights, and the supply
chain. In 2024, the SAQ was updated and the
ESAQ— the Environmental Self-Assessment
Questionnaire—was completed, specifically
dedicated to environmental performance.
REFLEXX is now a Sedex Supplier Plus.

Sedex & un'organizzazione not-for-profit
fondata nel Regno Unito nel 2004 da alcune
aziende della grande distribuzione organizzata.

The purpose of SEDEX is to simplify business
management in a way that benefits everyone
("“making it simpler to do business that is good
for everyone”).

SEDEX Advance is an online database and
data exchange platform that helps companies
identify, manage, and mitigate ethical risks
within their supply chains. Since its launch,
more than 50.000 companies across over 150
countries and various industries have chosen
the SEDEX platformm to manage their supply
chains and share relevant ethical and social
information.

2025

SUPPLIER
PLUS

Sede?

P

Sede® Member

Through the Synesgy platform and upon
request from certain clients, on September
29, 2023, REFLEXX received its ESG rating
and was awarded a score of “B - Good level of
sustainability.” This rating was confirmed in
September 2024 and remains valid for one year,
until September 28, 2025.

Synesgy's methodology follows internationally
accepted sustainability standards such as
the Global Reporting Initiative (GRI) and the
Sustainable Development Goals (SDGs), and it
was developed by CRIF Ratings, a credit rating
agency supervised by ESMA.

s |

Syresgy

pepssrims » REFLEXX SPA
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Sustainability
Governance

Since July 2023, REFLEXX has decided to gain
a deeper understanding of sustainability issues
and integrate them into its strategy, policies,
and processes. Below is the sustainability
governance framework:

@® Sole Director and CEO

Reviews and approves the strategic and
financial plan;

Reviews and approves the annual budget
and Group plan,integrating key guidelines
to promote a sustainable business model
and lay the foundation for long-term
value creation;

Responsible for approving and overseeing
the Sustainability Report;

Reviews the major company rules and
procedures relevant to stakeholders;

Oversees the definition and
implementation of the business model
and sets guidelines for management.

® Front-line Management Committee
Monitors sustainability issues related to
business operations and interactions with
stakeholders.

@® Corporate Functions
Integrate ESG factors into their decision-

making and operational processes to
Create sustainable long-term value.

12

ADMINISTRATION
MANAGER
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/|Grigolo
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Company Organization Chart

Ugo
Cambiaso

MANAGEMENT
REPRESENTATIVE

\ Gianni
| Isetti

| Renata
! Brizzolara

PRRC REG. EU 2017/745

AND ODMED RS N. 812.213

| Paolo
'| Preda

i

PURCHASING AND
PRODUCTION
MANAGER

| Martina
'| Stagnati

PURCHASING
AND
PRODUCTION

\| Gianni ' |[Nicoletta

'| Isetti '| Galleani
SALES AND
R&D MANAGER MARKETING
MANAGER

'|Renata
‘| Brizzolara

QUALITY AND REGULATORY
AFFAIRS OFFICE / MANAGEMENT
REPRESENTATIVE FOR QUALITY

i| Marco Stefano

' Modenese Gradella

/| Chiara Emanuele

'| Campani Baruffaldi

|| Elvis Martina

'| Opoku Stagnati
CUSTOMER
SERVICE

| Gabriele
| Giglioli

MARKETING,
GRAPHICS,
AND WEB

CSQ: EXTERNAL
QUALITY
CONSULTANT
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Sustainability Policy

The sustainability policy identifies the
principles that guide REFLEXX towards
responsible management of its impacts on its
people, the communities it operatesin, and the
environment.

Recognizing the importance of each individual
in responsible growth, we aim to contribute to
improving the quality of life for our employees
and customers.

REFLEXX conducts its activities in accordance
with the ten principles of the United Nations
GClobal Compact, a wvoluntary initiative
sharing sustainability values (human rights,
labor, environment, and anti-corruption).
We are committed to a path of continuous
improvement, aiming to integrate ESG
(Environmental, Social, and Governance)
issues into our business processes and risk and
opportunity assessments, monitoring progress,
reporting results, and actively engaging our
stakeholders.

The Six Principles of the Sustainability Policy
@® Value of Employees

We believe in the value of our people,
with their diversity and rights. We
commit to engaging and developing
their skills and competencies through
information and training activities at all

[ H’ =

ey ..-—.—..._...-_.E

‘%‘?

organizational levels. We ensure that
recruitment, training, development, and
career advancement are based on merit
and free from any form of discrimination.
Integrity is essential to the Group, and we
discourage corruption practices in every
way.

Product Quality, Safety, and Innovation

We ensure a consistently high level of
quality, health, and safety for our products.
We strive for our products to offer
maximum protection and performance
with strict attention to product quality
consistency. Alongside product suppliers,
REFLEXX studies and promotes product
innovation towards more eco-friendly
options, advocating them to customers
where applicable.

Click here to learn more about REFLEXX's
sustainability policy.

https://www.reflexx.com/en/sustainability/



@® Respect for Human Rights

We are committed to upholding human
rights in our operations, guided by the
United Nations Universal Declaration
of Human Rights, fostering responsible
supply chain practices with suppliers and
business partners. We reject any form of
irregular labor and promote policies that
enhance the psychophysical well-being of
our personnel.

® Engagement with Communities and

Stakeholders

We operate with a focus on sustainable
development through systematic
stakeholder engagement: analyzing the
operating context, identifying stakeholder
needs, and involving them in our
processes. We allocate 2% of gross profit
to non-profit initiatives aligned with our
values and linked to local communities.
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@ Efficient Use of Resources and

Environmental Protection

We promote the efficient use of energy
resourcesandthereductionofgreenhouse
gas emissions through energy efficiency
and the promotion of renewable sources.
To minimize the impact of our activities
on the environment, we are committed to
improving packaging,wastemanagement,
process digitalization, and logistics. We
encourage our suppliers to enhance their
environmental performance and support
them in their improvement processes
wherever possible.

Responsible Supply Chain

REFLEXX monitors supplier lbehavior
through the administration of a dedicated
ESG Questionnaire, which contributes
to their evaluation and qualification
under the quality management system.
We promote continuous improvement
in sustainability throughout the supply
chain, fostering ongoing dialogue with
suppliers, including responding to new
customer requirements and engaging in
co-design aimed at creating sustainable
value.
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The Management ensures that the
Sustainability Policy:

@® Meetsthe company’'s needs;

@® Includes a commitment to meet
requirements and achieve continuous
improvement;

@® Includes a commitment to comply with
applicable mandatory regulations;

® Providesaframework for establishing and
reviewing set objectives;

® |Is periodically verified through
Management Review;

® s communicated, understood, and
implemented at all levels within the
company;

@® Isavailable to stakeholders;

® |Is periodically reviewed for ongoing
suitability;

@® |Isrevised in case of changes.

Management Systems

REFLEXX is committed to daily improvement
in relationships with customers and other
relevant stakeholders. For this reason, in 2018
the company decided to adopt a Management
System in compliance with the UNI EN ISO
9001:2015 standards, aiming to regulate all
organizational and operational activities of the
entire company system systematically, planned,
and documented.

In 2023, REFLEXX initiated the process to obtain
UNI EN ISO 13485 certification, achieved in
2024.

D

\IMQ

CERTIFIED

QUALITY MANAGEMENT SYSTEM
ISO 9001 e SO 13485

\/
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OPPORTUNI

'| L

The value chain for REFLEXX's production, sales

[ ]
Bus' ness MOdeI and marketing of gloves involves the following

stages:
REFLEXX is a company that imports products
by selecting them based on the intersection of ® Production of latex or fossil-based
market demands and manufacturer proposals, materials:
identifying the best solutions in terms of quality
and price ratio. Leveraging its warehouse in @® Clove manufacturing in charge of leading
Italy, REFLEXX sells products for immediate manufacturing companies in the Far East;

delivery to customers.
@® Inbound logistics: sea transport from Far

Legally classified as a ‘manufacturer’, REFLEXX East ports to Italian ports;

shares the responsibilities with qualified

companiesin the Far East who act as the actual ® Inbound logistics: land transport from
producers. Italian ports to the warehouse;

@® Outsourced management of the logistics
warehouse;

@® Outbound logistics: land transport and
distribution to customers.

Sea ;
Raw material Glove transportation Traniopcgkr:ftwn Warehouse Distribution

production production fror;r:)lfsarlgast T e management and delivery
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REFLEXX S.p.Al's processes are divided into:

Primary processes, which, in exchange for
incurred costs, generate value for customers
and consequently generate revenue for the
company: Purchasing, Operations, Sales and
Marketing. Inbound logistics (from Far East
port to Italian port and from lItalian port to
warehouse), warehouse management, and
outbound logistics are outsourced to qualified
partners;

Support processes, which are activities that
support the primary activities representing
the core business of the company: Strategy,
Administration, Internal Process Coordination
(including Human Resources), Quality.

Support Strategy and coordination | Administration | Internal process coordination | Quality
processes
. Order acquisition Outbound
Primary and management Purchasing and Inbound logistics and
processes (sales and production logistics customer
marketing) delivery
— R — i - — #ﬁ'ﬂﬂ :




Our SDGs

REFLEXX, in carrying out its activities, contributes to achieving the SDGCs.

Through its activities REFLEXX can contribute to Seven SDGs, with three primary ones: SDG3
(CGood Health and Well-being), SDG8 (Decent Work and Economic Growth), SDG12 (Responsible
Consumption and Production).

The 2030 Agenda for Sustainable Development
is an action plan for people, planet, and SUSTAINABLE
prosperity adopted in September 2015 by the
governments of all 193 UN member states. It DEVELOPMENT

encompasses 17 Sustainable Development
Goals (SDGs). G #‘"ﬁA S
“an” L

PRIMARY
SDGs

GOOD HEALTH DECENT WORK AND

1 RESPONSIBLE
AND WELL-BEING ECONOMIC GROWTH

CONSUMPTION
AND PRODUCTION

4

O

SECONDARY
SDGs

GENDER INDUSTRY, INNOVATION 1 CLIMATE l 7 PARTNERSHIPS
EQUALITY AND INFRASTRUCTURE ACTION FOR THE GDALS

20



Our SDGs

Below arethetargetsrelatedtothe priority goalsonwhich REFLEXX can make a positive contribution:

scDs____|Target _________|Target description

Target 3.9 By 2030, substantially reduce the number of deaths and illnesses
from hazardous chemicals and air, water, and soil pollution and
contamination.

GOOD HEALTH
AHD WELL-BEING

4

Target 8.4 Progressively improve through 2030 global resource efficiency in
DECENT WORK AKD Target 8.5 consumption and production, and endeavour to decouple economic
ECONDMIC GROWTH 9 ° growth from environmental degradation, in accordance with the

o

ten-year framework of programs on sustainable consumption and
production, with developed countries taking the lead.

‘I By 2030 achieve full and productive employment and decent work
for all women and men, including for young people and persons with
disabilities, and equal pay for work of equal value.

Target 5.5 Ensure women's full and effective participation and equal
opportunities for leadership at all levels of decision-making in political,
economic, and public life.

Target 9.4 By 2030, upgrade infrastructure and retrofit industries to make them
sustainable, with increased resource-use efficiency and greater
adoption of clean and environmentally sound technologies and
industrial processes, with all countries taking action in accordance
with their respective capacities.

Target 12.2 By 2030 achieve sustainable management and efficient use of natural
Target 12.5 resources.
Target 12.6 BY 2030 substantially reduce waste generation through prevention,

reduction, recycling, and reuse.

Encourage companies, especially large and transnational corporations,
to adopt sustainable practices and integrate sustainability information
into their reporting cycles.

Target 13.2 Integrate climate change measures into national policies, strategies,
and planning.

Promote partnerships and collaboration for sustainable development.
‘”, — Target 17.1 P P p
FOR THE GOALS Target 17.10




Stakeholder
Engagement

The importance of building a transparent and
collaborative relationship with all stakeholders
becomes even more significant in a context of
transformation and complexity such as that
characterizing the 2022-2024 period.

G mat

The principles that will guide REFLEXX's
stakeholder engagement activities from now
on are essentially five:

Identify through mapping activities the
various categories of stakeholders the
Group interacts with;

Analyze and understand stakeholders’
profile and the GCroup's positioning
towards them:;

Deepen understanding of the interests
and most relevantissues for each category
ofstakeholder, including through ongoing
improvement and periodic updating of
materiality analysis;

Initiate projects on material issues by
collaborating with directly or indirectly
affected stakeholders;

Periodically communicate to stakeholders
the management results related to
material issues of mutual interest through
sustainability reporting and all other
company communication and reporting
tools.



STAKEHOLDER MAP

Competitors

Product Service
Suppliers* Providers*

Employees*

reflexx

I N SAFE HANDS
Associations

%k
(Confindustria)* Customers

Shareholders*

Local Financial
Communities Institutions,
(]3] Banks*

Local
Communities
(MN)

Internal Stakeholders

‘ External Stakeholders

*Stakeholders involved in materiality analysis
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Stakeholders: Needs
and Engagement
Approaches

The principles guiding the GCroup's
communication internally and externally are
consistent with those outlined in the Code
of Ethics. The Group firmly believes that the
success of the enterprise hinges on ethical
conduct in engaging with various stakeholders

24

and
initiatives.

Category of stakeholders

implementing numerous sustainability

Expectations / Needs

Forms of engagement

Employees

Agents

Customers

Suppliers

Financial institutions / Banks

Associations (sectoral and territo-
rial) - Assositema, Confindustria, and
Confindustria Genoa

Institutions and local communities

Media

Diversity, Inclusion, and Equal
Opportunities.

Professional development for all categories
of employees.

Participation in company life and related
initiatives.

Work-life balance.

Job stability.

Safety and health in the workplace.

Business ethics.

Product quality and safety.
Collaboration.

Product innovation.
Up-to-date information.

Ethical business conduct.

Product quality and safety.

Fair pricing.

Product innovation.

Environmental impact minimization.
Respect for human rights.
Responsible supply chain.

Long-term partnerships.
Co-design.

Adherence to payment terms and
conditions.

Corporate Governance and Risk
Management.

Transparency and timeliness in financial and
sustainability reporting.

Assessment of climate and environmental
risks.

Participation in working groups.
Promotion of the association.

Protection of the territory and the
environment.

Support for social causes in the local
communities where REFLEXX operates.

Company information.

Employee training, participation

in social events, involvement in
industry association meetings/events,
participation in trade fairs, team
building, materiality analysis.

Participation in meetings, participation
in trade fairs, team building, materiality
analysis.

Offering high standards of product
quality and safety, thereby developing
trusted relationships with customers,
conducting customer satisfaction
surveys, materiality analysis.
Communication of news on social
media and the website.

Consolidation of relationships,
adherence to payment deadlines, co-
design, selection and management

of suppliers with a focus on quality,
sustainability, and compliance with
current regulations in terms of fairness,
materiality analysis.

Communication of news on social
media and the website.

Budget, industrial plan updates,
materiality analysis.
Communication of news on social
media and the website.

Participation in working groups,
seminars, events, materiality analysis.
Communication of news on social
media and the website.

Support through donations.
Communication of news on social
media and the website.

Communication of news on social
media (Facebook, Linkedin, and
Instagram) and on the website.



Marketing and
Communication

Social Media

In 2024, REFLEXX continued to invest in its
presence on social media, recording steadily
growing numbers.

During the year, efforts were made to grow
the follower base, particularly on LinkedIn,
a channel more oriented toward BtoB
communication compared to Instagram and
Facebook. The sales network was also engaged
in sharing and amplifying corporate posts.

Lol

Videos
on our
YouTube

Trade Shows 2022-2024%

Overthethree-yearperiod, REFLEXX participated
with its own booth at the following trade fairs:

Issa Pulire in Milan — a trade fair for the cleaning
sector (held every two years): attended in 2023
and scheduled again for May 2025.

Safety Expo in Bergamo - September, trade fair
for the safety sector (transitioned from annual
to biennial): attended in 2024 and planned
again for 2026.

A+A DuUsseldorf — trade fair for the safety sector
(held every two years): attended in 2023 and
scheduled again for November 2025.

Interclean - Amsterdam (held every two years):
attended in May 2024 and planned again for
April 2026.

REFLEXX’S
FOLLOWERS

f 750
in 2.000

Other communication tools:
® New product catalogue;

@® Recyclable materials for trade show
booths;

@® Activation of a live chat service on reflexx.
com, where users can write for advice or
with questions;

Videos with customers/end-users testimonials;
Sustainability Report highlights;

Branded apparel to foster team identity;

Social media campaigns

25



° ° e and/or market focus, aimed at conducting

Materlallty anaIySIS materiality analysis and gathering insights
to enhance approach and performance

This year, the second Sustainability Report has by integrating feedback from relevant
been published. stakeholders.
In autumn 2023, a process was initiated to For the first year, a limited sample of
identify and define the sustainability issues stakeholders was selected: internal
relevant to refining the sustainability strategy, stakeholders based on their corporate
improving the targets, enhancing reporting, responsibilities, and external stakeholders
and strengthening relationships with key based on their strategic importance across
stakeholders. A preliminary list of items was different stakeholder categories.
developed based on macro-trends, internal
documentation, guidelines and international The process for updating material topics
standards, industry benchmarks, which was included the following activities as outlined in
subsequently refined. This list underwent the table:

evaluation through a questionnaire.

Specifically, the questionnaire identified 27
ESG topics relevant to REFLEXX's business type

Identification of Relevant Attribution of Internal and External | Definition and Creation of
Topics Relevance Material Topics
Through: Internal relevance through: Through:
Analysis of internal documentation T-on-1interviews and surveys administered to Cross-referencing the results from
employees and agents. both categories
Analysis of macro-trends
External relevance through: Construction of the list of material
Risk analysis topics
Structured questionnaires to a selected
Analysis of industry standards, sample of relevant stakeholders within their ~ Validation by the CEO
including GRI, Sustainability category and for the business (customers,
Accounting Standards Board (SASB) suppliers, financial commmunity,...)
Peer analysis within the industry Peer benchmarking

Analysis of reporting standards




At international level, 55 stakeholders took between internal relevance and external

part as shown in the following chart. expectations on these issues, overlaying them
with the company's strategy, action plans,

Theanalysisoftheresultsallowed fordiscussions and processes aimed at meeting stakeholder

on sustainability aspects and identification of expectations.

the most relevant topics (so-called “material

topics”) for REFLEXX and its stakeholders. In Questi stessi temi sono stati quelli considerati

this way, REFLEXX could assess the level of per pianificare le attivita per rendere il nostro

“alignment” or “misalignment” business sempre piu sostenibile. Inoltre, nel

2024 — con un seguito nei primi mesi del 2025
-sU guesti stessi temi & stato intensificato il
dialogo con i clienti, i fornitori di prodotto e di
logistica in entrata e in uscita e con gli agenti.

30
20
. -lo
. - | 0
Employees Service . Product Financial
and agents providers Customners suppliers institutions /
banks

*Few but excellent clients, knowledgeable about the subject.
They represent 6% of total turnover and 28% of turnover from clients sensitive to ESG issues and
therefore engaged in materiality analysis.
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6.
MATERIAL TO

The stakeholder engagement activity has
highlighted an awareness of sustainability
issues among stakeholders and within the
company, as well as the intent to send a clear
message about the increasingly sustainable
strategy being pursued.

The material topics are 14, divided as follows by
scope:

o Product sustainability,
responsible waste management and
circular economy, sustainable packaging,
responsible energy management,
emissions management/climate change,
product quality and safety, efficient use of
natural raw materials;

ESG PILLARS

Respect for human rights,
health and safety, diversity and equal
opportunities, employee welfare and
well-being, sustainable supply chain
management, management of local
communities;

Ethics, corporate
integrity and  transparency, strong
governance, anti-corruption efforts,
innovation and R&D.

PLANET PEOPLE, VALUE GOVERNANCE

CHAIN, AND

COMMUNITIES

-Resource management (materials, -Employment / Diversity and equal -Sound governance
energy, logistics) opportunities
-Ethics, integrity, anti-corruption

-Waste management and circular -Safety and health efforts, and corporate transparency
economy

‘Training <Innovation and R&D
-Greenhouse gas emissions / climate
change -Respect for human rights
-Product quality and safety -Value chain (customers and supply chain)
-Sustainable packaging -Management of local communities



REFLEXX's material topics have been linked to impacts, risks, and opportunities, and correlated
with the mitigation actions in the process of adoption by the company.

For the first year, the assessment remained qualitative.

PLANET

Material
Themes

Management
of Resources

Waste
management
and circular
economy

Greenhouse
gas
emissions

/ climate
change

Product
Quality and
Safety

Sustainable
Packaging

Negative Impact: Use
of non-renewable fossil
resources (material and
energy).

Positive Impact: Increasing
substitution with bio-based
materials, logistics with
biofuels.

Negative impact: End-
of-life for non-recyclable
products leading to
incineration or landfill

Negative impact: Impact of
purchasing gloves from the
Far East

Negative impact: market
losses, sanctions, legal
proceedings.

Positive impact: prevention
and protection of hands
and overall health.

Negative impact: use
of plastic and paper/
cardboard.

Positive impact: reduction
in packaging volumes.

Opportunities

Strategic Reputational,
(sustainability), market, climate
operational change mitigation
(efficiency),

financial, and
compliance.

Included are
climate (physical
and transition),
financial, and

Reputational,
market, climate
change mitigation

compliance

aspects.

Strategic, Reputational,
including climate market, climate
(physical and change mitigation
transition),

financial.

Strategic, Reputational,
operational, market.
compliance, and

financial.

Strategic, market,
financial.

Reputational,
market, climate
change mitigation

Mitigation Actions

-Collaboration plans with supplier
manufacturers to obtain increasingly
sustainable products made with
renewable resources

-Continuous monitoring of KPIs
-Improvement programs

-End-of-life mapping

-Carbon footprint monitoring
-Product innovation

-Partnerships for end-of-life
management

-Compliance with procedures and
continuous KPI monitoring
-Improvement programs

-Measurement and reduction of carbon
footprint

-Product innovation

-Increased use of bio-based products
-Logistics and warehouse efficiency
-Use of lower impact fuels or fleet
conversion

<Improvement programs

-Agreements with qualified
manufacturing partners for product
innovation

-Training

-Monitoring product quality and safety,
and customer satisfaction
-Improvement programs

-Agreements with qualified production
partners for sustainable packaging
(recyclable, FSC-certified, elimination of
plastic, reduction of paper/cardboard)
-Agreements with qualified production
partners for packaging innovation
projects

-Adherence to procedures and
continuous KPI monitoring
-Improvement programs
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PEOPLE, VALUE CHAIN, AND COMMUNITIES

Material

Themes

Employment

/ Diversity

and equal
opportunities for
employees

Occupational
Health and safety

Training and
personnel
development

Respect for
Human Rights

Value chain
(customers and
supply chain)

Positive impact: Strategic and

Employee satisfaction. Financial.
Negative impact: Strategic,
injuries Operational,
Compliance, and
Positive impact: Financial

contribution to health
culture and prevention
and protection

Negative impact: skills
obsolescence

Strategic and
Financial

Positive impact: skills
updating, retention

Negative impact:
Difficulty monitoring
of the respect for
human rights along
the supply chain.

Strategic

Positive impact:
Loyalty.

Negative impact:
non-compliance
with human rights
and environmental
standards along the
supply chain.

Strategic

Positive impact:
cultural change within
the supply chain
starting from SMEs.

Opportunities

Mitigation Actions

-Further consolidation of the
organization and introduction of a
more articulated welfare plan
-Training

-Promotion of Diversity & Inclusion

Human capital,
Reputational.

Human capital,
Reputational

-Strengthening the culture of health
and safety linked to workers’ well-being
‘Training

-Measurement, analysis, and sharing of
accidents and near misses

Human capital,
Reputational

-Continuous growth of skills in both
hard and soft areas to promote
widespread managerial and leadership
capabilities

-Awareness

-Code of ethics

-Continuous monitoring along the
supply chain

-Contractual clauses

Human capital,
Reputational,
Market

-Code of ethics

-Continuous improvement
-Intensification / due diligence on the
supply chain

-Contractual clauses and agreements

Human capital,
Relational, Market



GOVERNANCE

Material

Themes

Sound
Governance

Ethics, integrity,
anti-corruption,
and corporate
transparency

Innovation and
R&D

Negative Impact:
business closure.

Positive Impact: long-
term survival and
competitiveness.

Negative impact:
business closure.

Positive impact: long-
term survival and
competitiveness.

Negative impact:
closure of activities.

Positive impact:
survival and long-term
competitiveness.

Strategic and
Financial

Strategic and
Financial

Strategic and
Financial

Opportunities

Reputational,
Market, Human
capital

Reputational,
Market, Human
capital

Reputational,
Market, Human
capital

Mitigation Actions

-Strengthening of corporate processes
for sustainability governance,
sustainable strategy, and sustainability
reporting

-Code of ethics

-Due diligence

-Strengthening of corporate processes
for governing sustainability, sustainable
strategy, and sustainability reporting

-Agreements with qualified
manufacturing partners for product
innovation

‘Training

-Monitoring of sustainable trends and
technologies

<Improvement programs

3]
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A cornerstone of our Corporate Policy concerns
environmental protection both within our
own operations and throughout the upstream
supply chain.

To understand REFLEXX's environmental
impacts,it'simportanttonotethatthecompany
outsources production to manufacturers in
East Asia. Among our three operational bases
in Italy (headquarters in Viadana, headquarters
in Genoa, warehouse in Parma), only Genoa is
company-owned.

Environmental data is available for the years
2023-2024, during which we also measured our
carbon footprint.

The materials primarily consist of gloves made
from various materials, produced through
outsourcing and imported, along with the
materials used for their packaging.

Main materials purchased and used related
to glove products and their packaging (kg)
(GRI 301, VSME B7)

Gloves 3.083.286,60 3.522.206,20
Paper 378.111,44 421.601,74
Cartons 207.263,91 255.941,95
Plastic bags 5.399,13 6.437,05
Secondary plastic 901,33 1.011,08
packaging

User information 436,52 722,00

sheets

Scope: REFLEXX S.p.A. Source: CEO, Purchases

As at 3112.2024 the company fleet was
composed of 8 vehicles: 7 cars and 1 van. The
fuel used was diesel for 70% of consumption,
HVO for 3%, and gasoline for 28%. Consumption
increased in the year 2024 compared to 2023. In
terms of mix, gasoline and HVO increased.

Fuel consumption (litres) (GRI 302, VSME B3)

Fuel 2023 2024
Diesel 5775 6.796
HVO 207 328
Gasoline 1.645 2.801
Scope: REFLEXX S.p.A. Source: CEO

Water is used primarily for civil (domestic)

purposes and cannot be monitored.

Electricity consumption refers exclusively
to the operational headquarters (offices) in
Genoa. The other locations are rented, and their
consumption is recorded by the respective
property owners.

The electricity purchased and consumed in
2024 amounted to approximately 3.850 kWh,
showing a slight increase compared to 2023.

In 2024, with effect from 2025, the electricity
supply contract was converted to 100%
renewable energy with a guarantee of origin.

Consumi energia elettrica (KWh) (GRI 302,

VSME B3)
Electricity 3.545 3.850

Scope: REFLEXX S.p.A. Source: CEO

The gloves are shipped by sea from East Asian
ports to ports in Liguria and then transported
by truck to the warehouse in Parma for
REFLEXX-branded products (and from there to
customers by truck, depending on demand), or
directly to end customers in the case of private
label products.

In 2024, due to the closure of the Suez Canal,
rail transport was temporarily used—an option
that is only theoretically less impactful, given
its lower freight capacity.

The increase in tonne-kilometres (tkm) for
inbound maritime logistics in 2024 is therefore
attributable to the Suez Canal blockage and
the resulting extension of the shipping route.
Transport organized directly by customers for
pickup is not included in the calculation.



Inbound logistic (tkm) (GRI 301)

Cargo ship 40.815.245,86 74.611.867,93
Train - 5.812.517,81
Truck 420.155,03 539.693,10

Scope: REFLEXX S.p.A. Source: CEO

Outbound logistic (tkm) (GRI 301)

Truck 1.511.175,81 1.648.099,33

Scope: REFLEXX S.p.A. Source: CEO

The waste generated during the production
process at REFLEXX is primarily related to
urban waste from Genoa office and is subject
to separate collection programs.

Waste (GRI 301, VSME B7)

KPI 2023 -

Waste collected for 183,10 500,12
recycling (kg)
Waste transport (tkm) 1.639,73 34,16

Scope: REFLEXX S.p.A. Source: CEO

Regarding waste production, the data provided
by the company is divided between non-
recyclable and recyclable waste. In the case of
non-recyclable waste, it is assumed that 51%

ends up in landfills and the remaining 49%
is incinerated, as hypothesized in the ISPRA
Report. For recyclable waste, it is assumed to
be 100% recycled. Regarding waste related
to glove products in the warehouse that
impact the end-of-life of our products, we are
considering initiatives to be launched with
selected partners.

Climate change has been recognized as
one of the most significant challenges that
organizations, governments, and citizens will
face in the coming decades.Climate change
affects both natural systems and human
socio-economic systems, influencing future
approaches to resource use as well as the way
production processes — and more broadly,
economic activities — are carried out.

In the periodic reports published by the
Intergovernmental Panel on Climate Change
(IPCC - www.ipcc.org), clear technical
arguments establish that the evidence
of global warming is unequivocal across
all environmental sectors — and that it is
increasing.Among the many reports, the
IPCC Sixth Assessment Report - Climate
Change 2021: The Physical Science Basis is
particularly noteworthy. It not only confirmed
with 95% probability that human activities
are responsible for the global warming
observed since 1950, but also highlighted
that the projections related to climate change
effects are deeply concerning—even for the
future of humanity on Earth.
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The main greenhouse gases (GHGs) resulting
from human activities and currently identified
as the primary cause of climate change—as
outlined in the Kyoto Protocol—are carbon
dioxide (CO3),methane (CH4), nitrousoxide (N,O),
hydrofluorocarbons (HFCs), perfluorocarbons
(PFCs), and sulfur hexafluoride (SFe).

Among these, carbon dioxide (CO,) is by far the
most significant. For this reason, REFLEXX has
decided to measure its carbon footprint.

The Carbon Footprint of an Organization
(CFO) represents the overall carbon footprint
of the organization, expressing the greenhouse
gas (GHG) emissions associated with its
activities. The CFO can be assessed according
to the GHG Protocol Corporate Accounting and
Reporting Standard, the international standard
that provides technical guidelines for assessing
an organization's greenhouse gas emissions
based on the principles of:

® Relevance ® Transparency

® Completeness ® Accuracy

@® Consistency

Scope 2

Indirect

O
O

Scope 3

Indirect

Upstream activities

O S0

Scope 1 @
Direct

Reporting company

The standard categorizes Jgreenhouse gas
emissions into 3 scopes.

Scope 1. Direct emissions from sources within
the organizational boundaries, owned and/
or directly controlled by the organization.
Examples include combustion of methane gas,
fuel in company vehicles, process emissions.

Scope 2. |Indirect emissions from the
consumption of purchased electricity, steam,
heating, and cooling. Examples include
electricity consumption and heat consumption
from district heating.

Scope 3. Other indirect emissions, categorized
into 15 categories:

1 Purchased goods and services

2 Capital goods

3 Fuel- and energy-related activities

4 Upstream transportation and distribution
5 Waste generated in operations

6 Business travel

7 Employee commuting

8 Upstream leased assets

9 Downstream transportation and distribution
10 Processing of sold products

1 Use of sold products

12 End-of-life treatment of sold products

13 Downstream leased assets

14 Franchises

15 Investments

Scope 3

Indirect

Eo00

W

Downstream activities

*Credits GHG protocol

i rete clima



The GHG emissions analysis was also carried
out in 2024 (for the second year), using the
CHG Protocol Corporate Accounting and
Reporting Standard, with the support of RETE
CLIMA Societa Benefit. Data were collected
for the years 2023 and 2024.The organizational
boundaries considered for the analysis were
defined to include GHG emissions associated
with the activities carried out at the offices
located in Viadana (MN), the warehouse in
Parma, and the operational headquarters in
Genoa.

To establish the reporting boundaries, both
direct and indirect emissions and removals
associated with the organization’'s operations
were identified. Within these boundaries, the
significant GHG emissions related to company
activities were determined.Specifically, under
Scope 3, only 10 out of 15 categories were
assessed, as they were deemed relevant and
reportable for the company under analysis.

Scope 1.

11 Mobile combustion sources: Diesel for

company vehicles
Scope 2:

2.1 Consumption of purchased electricity by the
organization: Electric energy

Scope 3.

3.1 Purchased goods and services

3.2 Capital goods

3.3 Fuel- and energy-related activities
(upstream fuel and energy indirect emissions)
3.4 Upstream transportation and distribution
3.5 Waste generated in operations

3.6 Employee business travel

3.7 Employee commuting and teleworking
3.8 AUpstream leased assets

3.9 Downstream transportation and
distribution

312 End-of-life of sold products | Disposal of
end-of-life products

The methodology used in this study for
guantifying greenhouse gas emissions is based
on calculation. The choice of this method
is consistent with the company's size and
the quantity and type of sources within the
organizational boundaries; the method is also
easily reproducible in subsequent years for
comparative purposes.

The quantification of GHG emissions is
performed by multiplying activity data by
the corresponding emission factor, resulting
in tonnes of CO, equivalent. All activity data
related to greenhouse gas emissions in
this study were modeled using recognized
international databases such as Ecolnvent.

GHG Emissions (GRI 305, VSME B3)

Emissions Scope Category Total tCO5e

2023

Direct 1 20,73 24,87
emissions

Total 20,73 24,87

Scope'1

2 1,01 1,04
Total 1,01 1,04
Scope 2
3 1 12.680,81 18.263,79

2 15,56 4,85

3 395 8,86

4 448,87 1.316,19
Indirect 5 219 0,31
emissions

6 8,82 9,30

7 7,63 6,59

8 135,98 128,30

9 244 81 313,14

12 1.731,37 1.828,79

Total 15.279,30 21.700,11

Scope 3
Total 15.301,72 21.726,02

Scope: REFLEXX S.p.A. Source: Rete Clima based on
company data

In 2024, direct emission sources under Scope
1 generated emissions equal to 24,87 tCO:e,
accounting for 0,114% of the total (compared to
0,14% in 2023).

In 2024, indirect GHG emissions under Scope
2 amounted to 1,04 tCO,e, contributing
approximately 0,005% (compared to 0,01% in
2023) of the Company's total greenhouse gas
emissions.

IN2024,Scope3 CHG emissionstotaled 21.700,11
tCO.e, equivalent to 99,881% (compared to
99,86% in 2023) of the Company's total annual
emissions.

Focusing on the specific 10 categories analyzed
for Scope 3, the highest emissions, in absolute
terms,come from Category 1, which involves the
purchase of products by the company (84,06%
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of the entire inventory, up from 82,87%, as it is
related to the growing business), Mainly due to
the resale under its own brand of its products,
upstream transportation (Category 4, 523%
of emissions compared to 2,94% in 2023) and
downstream transportation (Category 9, 1,44%
comparedto1,60%in 2023) for the productssold
by the company; all categories that represent
the company’s core business.

Category 12, related to the end-of-life treatment
of sold products in 2024, also remained
significant, accounting for 8,4% (compared to
11,31% in 2023) of the company’s total emissions.
This category includes emissions resulting
from the end-of-life phase of products sold by
REFLEXX. For this category, in the absence of
specific company data, certain assumptions
were made regarding the end-of-life of the
main products sold and the average disposal
method for unsorted waste in Italy.

This scenario is purely indicative and
precautionary in terms of impact: the
calculation of the related emissions reflects the
company’s intention to take responsibility for
the impacts of its products throughout their
entire life cycle.

Greenhouse gas emissions by scope for 2024
(GRI 305, VSME B3)

0,005«  O,114%

N/

99,881

Scope 1
Scope 2
Scope 3

Scope: REFLEXX S.p.A. plant and headquarter,
Source: CEO, Purchases, Operations with technical support
from RETE Clima

Compared to the initial calculation carried out
for the previous year (2023), some significant
emission differences have been identified,
mainly due to the increase in the quantity of
products purchased and resold (a total increase
of +438.920 kg).

As previously mentioned, the emissions
difference is primarily observed in Scope 3.

By analyzing the Scope 3 categories, it
becomes clear that the emissions difference
lies almost entirely in Category 1, which refers
to the purchase of goods and services by the
organization.

There is also a significant increase in Category
4, related to upstream transportation, whose
emissions contribution has almost tripled. This
increase is directly proportional to the rise in
product procurement and is also linked to the
closure of the Suez Canal.

To more accurately track the company’s real
emissiontrendsovertime,itisusefultocompare
certain emission intensity indicators.

Forthisreason,theratiobetweenthe quantity of
products purchased and resold was calculated
in relation to emissions from materials only, to
total emissions (the entire emissions inventory),
and to revenue.

Emission intensity 2023-2024 (GRI 305, VSME B3)

Product emission 0,00705 0,00736
intensity Scope
1-2 (kgCO.e/kg of

product)

Revenue emission
intensity Scope 1-2
(kgCOze/revenue)

0,00122 0,00124

Product emission
intensity Scope
1-2-3 (kgCO,e/kg of
product)

4,96280 6,16829

Revenue emission
intensity Scope 1-2-3
(kgCOze/revenue)

0,85950 1,04287

Scope: REFLEXX S.p.A. plant and headquarter,
Source: CEO, ESG with technical support from RETE Clima



REFLEXX offers approximately 50 products.
The gloves sold are both disposable and
reusable. They are made from various materials
depending on the application: latex, vinyl,
nitrile, polyethylene, and supported work
gloves.

Depending on their specific characteristics, the
products comply with the following regulations:

EU Regulation 2017/745 which came into
force on May 26, 2021, across all EU countries,
replaces Directive 93/42/EEC and sets out
requirements for the production of medical
gloves, including labeling obligations and
assessment of biological safety and validity.

Asmedicaldevices, the glovesensure protection
against cross-contamination for both patients
and users, serving as effective barriers against
biological fluids and microorganisms.
EN standards 455 parts 1, 2, 3, and 4.

AQL 1,5 is the Acceptable Quality Level of the
product, indicating the maximum number
of defects permissible during a sample
inspection. The higher the AQL value, the
lower the product quality. Stringent European
regulations for medical devices (EN 455-1
standard) and Personal Protective Equipment
(EU Regulation 2016/425 - EN 374-2 standard)
uniformly require an AQL for micro-holes < 1,5
as an effective barrier against microorganisms
(fungi and bacteria);

EU Regulation 2016/425 repealed and replaced
the previous Directive 89/686/EEC in April 2018
and identifies 3 categories of PPE based on risk
definition:

@® Cat. |l Minor risks, self-certification;

@® Cat.ll: Intermediate risks (excluding | and
1), certified by notified body;

@ Cat. lll: Very serious risks that can cause
death or irreversible health damage,
certified by notified body.

Only notified bodies are authorized to issue CE
marking certifications for CAT Il and CAT III.

Without the CE marking, the glove cannot be
sold or used in a professional environment;

Regulation DPR777/82, Legislative Decree
108/92, and DM 21/03/1973 and subsequent
amendments, EU Regulation 1935/2004/EEC
and EU Regulation 10/2011. The food glove is
not just a fundamental hygienic device but
also falls under FCM. "Food Contact Material
must be manufactured according to good
manufacturing practices so as not to transfer to
foodstuffs components in quantities that: pose
a risk to human health; cause an unacceptable
change in the composition of the food; cause a
deterioration ofthe organoleptic characteristics
of the food.”

All partiesin the food chain (producer/importer/
distributor/end user) are legally obliged to
verify and comply with the requirements of
FCM legislation. In accordance with the law,
Reflexx conducts global migration and specific
migration tests on its gloves using chemicals
that simulate the behavior of all food groups, as
per the table below.

26% of revenue comesfrom bio-based products.

Most of our products are CE Cat 3 PPE, DM, and
FCM compliant.

Products and Certifications 2024 (WEF)

PPE CE Cat. | n
PPE CE Cat. Il 6
PPE CE Cat. Il 31
Medical Devices (DM) 28
FCM 31

Scope: REFLEXX S.p.A. Source: Quality

Read REFLEXX'S catalogue

https: reflexx.com -content/uploads

Catalogue-2024_|r.pdf
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Quality is a key aspect for REFLEXX.

In 2024, REFLEXX obtained ISO 13485
certification, whose planning began in 2023.

Expenditures and investments in quality
over the three-year period include costs
for maintaining I1SO 9001 certification, the
design of new certifications (e.g., ISO 13485),
consultancy fees, and expenses for maintaining
CE certifications and FCM declarations.

Quality Expenditures and Investments (WEF)

KPI 2022 2023 2024

Quality
Expenditures
and Investments
(€)

Expenditures
and Investments
for maintaining
CE certifications
and FCM
declarations (€)

4180 17100 26.38]

96.894 96.900 77.864%

Scope: REFLEXX S.p.A. Source: Quality

The Quality Office also oversees testing related
to both existing and new products in the
portfolio. Tests are conducted by accredited
external laboratories. For CE Cat.3 and Cat.2
tests as PPE, notified bodies (e.g., Cimac) issue
CE certificates and perform annual internal
audits.

For assessing suitability for food contact (FCM),
tests are conducted by Merieux Nutrisciences
Chelab for the following activities: food
suitability projects, supplier assessments, and
periodic internal checks. In case of negative
outcomes, products undergo further analysis
and may be rejected or subject to usage
limitations.

Number of tests on products in the portfolio
(WEF)

KPI 2022 2023 2024

Tests by notified
bodies for PPE

I . 51 29 31
certifications on
products (no.)
FCM-accredited 40 41 48

laboratories (no.)

Scope: REFLEXX S.p.A. Source: Quality

REFLEXX is a manufacturer of both disposable
and reusable gloves.

Disposable gloves are packaged in cardboard
boxes with inner packs containing, in mMmost
cases, 50 to 200 pieces, and outer cartons
containing 10 packs.

Reusable gloves have primary plastic packaging
(a single pouch per pair and a polybag
containing 10 pairs) and secondary cardboard
packaging (a cardboard box containing 50 to
120 pairs packed in pouches).

Since 2023, REFLEXX has been engaged in a
packaging improvement process aimed at
making it more sustainable. The main areas of
focus are as follows.

Reference years 2023-2024

Optimization of inner and outer packaging
dimensions. Started in 2023 involving 8 high-
turnover items. Continued in 2024 with 1 item.
Completed in 2025 with 2 additional items.

Results achieved on sales volumes in 2024:
® Reduction in weight by 38.564 kg;
@® 35.036 kg of CO, avoided;
® Optimization of sea freight transport;
@® Optimization of  warehouse stock
(improvement and standardization of

palletization);

@® Optimization of all outbound logistics and
related costs.

T
L
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Reference year 2025

Elimination of coating (unrequired and
unnecessary) on 10 high-turnover items in the
first half of 2025. For 32 items, introduction
of a rougher, kraft-colored cardboard, less
impactful but still functional for logistical
purposes and inner packaging protection.
Visual identification of the items has been
preserved through the use of identifying colors.
No changes were made to dimensions, EAN
codes, or palletization.

Estimated results:

® Weight reduction of 21970 kg due to
cardboard change;

® 132940 kg of CO. avoided from
cardboard change on 32 items;

® 983 kg of CO. avoided from paint
removal on 10 items;

® Elimination of chemical treatments and
paints;

Improved recyclability;

Lower environmental impact throughout
the material’s life cycle.

Before

In the second half of 2025: standardization of
gsm across suppliers/items; standardization
of the type of cardboard (single-wall — double-
wall), meaning a reduction in variability of
single-wall cardboard to 3-4 types depending
on the product weight, and unification of all
double-wall cardboard to a single type.

Estimated results:
@® \Weight reduction of 65.910 kg;
® 43.566 kg of CO, avoided;
® Supply chain optimization through
elimination of technical variability and
reduction of production and logistics

waste;

@® Lower environmental impact throughout
the material’s life cycle.

In the first half of 2025: removal of glossy UV/
oil-based coating and use of only water-based
coating (matte finish) on 15 items; elimination
of UV/oil-based ink and use of only water-based
ink on 16 items.

Estimated results:
@® \Weight reduction of 286.720 kg;
® 2.315.958 kg of CO; avoided;

@® Elimination of chemical treatments and
coatings;

Improved recyclability;

@ lLower environmental impact throughout
the material’s life cycle.

NI\
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As of December 31,2024 there are 14 employees,
thankstotwo new hiresand onereplacement,as
previously announced in the last Sustainability
Report.

100% of employees are covered by the National
Collective Labor Agreement (CCNL).

86% of employees have permanent contracts
(83% of women and 88% of men), showing an
increase compared to 2023.

86% of them are employed full-time. Part-time
employment was a voluntary choice made by
two employees.

The first employee works at 70% based on the
needs of the role held.

The second employee chose part-time to better
balance private and professional life.

Allemployees can benefit from flexible working
hours when necessary.

36% of employees work on-site, 29% have a
hybrid contract with 2 days on-site and 3 days
remote (smart working), while the remaining
36% work exclusively remotely.

Employment (GRI 2-7 e 2-8, VSME B8)
Number of employees at REFLEXX S.p.A.
over the three-year period (n.)

14 14
12

10

O

2022

2023 2024

Scope: REFLEXX S.p.A.
Source: Internal processes coordination

Employment (GRI 2-7 e 2-8, VSME B8)
Breakdown by contract duration (n.)

Fixed-term
2 2 contracts
10 12 2 12
10 Permanent
contracts
0]
2022 2023 2024

Scope: REFLEXX S.p.A.
Source: Internal processes coordination

Employment (GRI 2-7 e 2-8, VSME B8)
Distribution by employment type (n.)

Part-time
2 2
10 12 2 12
10 Full-time
@)
2022 2023 2024

Scope: REFLEXX S.p.A.
Source: Internal processes coordination

IN 2024, theturnoverrate for new hiresimproved
(with no departures) and predominantly
involved the younger age group (<30 years old).

Turnover (GRI 401, VSME B8)

KPI 2022 2023 2024
Inflow turnover (no.) (o] 1 3
< 30 years (0] 1 2

30-50 years [0} 0 1

> 50 years (0] (0] (0]

Outflow turnover (no.) 3 0 1
<30 years 1 0 1

30-50 years 1 0 (0]

> 50 years 1 (0] (0]

Scope: REFLEXX S.p.A.
Source: Internal processes coordination



Parental leave was taken by one woman in
the past three years who chose not to return
to work after maternity leave due to personal
reasons unrelated to any discomfort with the
company.

Twice a year, REFLEXX organizes a company
meeting attended by employees. Once a year,
sales agents are also involved, with the goal
of ‘training and staying informed.” In 2024,
an important meeting was held in Riccione,
focused on updates and team building.

This year, REFLEXX has also chosen to highlight
its agents and intermediaries operating in the
Italian and European markets.

REFLEXX works with 25 agents in Italy (7 in the
North, 10 in the Center, and 8 in the South) and
5 agents/intermediaries abroad.

The average length of collaboration is 10,2 years
for domestic colleagues and 4,4 years for those
abroad.

They are a strong source of motivation for the
company to continue offering high-quality
products and to make its business model
increasingly innovative and sustainable.

The company population is composed of
employees of Italian nationality, 43% of whom
are women (6 individuals).

The average age has decreased to 44,5 years
due to the addition of young employees under
the age of 30 (50% are under 50 years old), with
an average length of service in the company of
5 years.

REFLEXX S.p.A. Identity Card (GRI 405, VSME
B8)

KPI 2024

Gender uori?r? doﬁ?\(yeo
Ntionality Italiana
Average age 44,5
Average length of employment 5,36

Scope: REFLEXX S.p.A.
Source: Internal processes coordination

Occupation and Diversity (GRI 405, VSME B8)
Gender Distribution (n.)

. Men
10
Women
B ) 6
5

O

2022 2023 2024

Scope: REFLEXX S.p.A.
Source: Internal processes coordination

Occupation and Diversity (GRI 405, VSME B8)
Age distribution (n.)

. >50 years
10
30-50
years
4 2 4
3 3 3 <30 years
O
2022 2023 2024

Scope: REFLEXX S.p.A.
Source: Internal processes coordination

In compliance with current legislation and
the National Collective Labor Agreement
(CCNL), REFLEXX guarantees adherence to
legal minimum wage standards and ensures
that salaries are sufficient to meet workers’
essential needs. Employment relationships
are managed with respect for the individual,
fairness, and equal opportunity, without any
discrimination based on gender, race, religious
beliefs, political opinions, age, or health status.
Any form of discrimination against individuals
is strictly prohibited.

41



In 2024, the average gross monthly base salary
for REFLEXX employees was approximately
€3.596 (€2.410 for clerical staff), compared to a
living wage of €1.277,25 per month in Lombardy
and €1.142,11 in Liguria (Source: Wage Indicator,
2023 data).

A performance bonus system has also been
established, with a formalized plan for key
functions (sales, procurement, and internal
process coordination). The incentive plans
are measurable on a clearly defined and
shared scale, based on company volume and
profitability.

For all other employees hired without variable
compensation plans, no formalized scheme has
been defined in detail, but the same incentive
logic is followed.

In terms of welfare, in 2024 REFLEXX began
exploring possible solutions to offer employees.
In 2024, both meal vouchers and shopping
vouchers were granted.

To assess the gender pay gap, base salary and
total remuneration were analyzed by job level,
considering only those levels where both men
and women are employed.

A gender pay gap exists at levels1and 2 (almost
closed compared to last year) and level 4, and it
is slightly narrower in base salary than in total
remuneration. The differences are attributable
to the performance of different functions and
roles at the same level.

Ratio of basic salary and total remuneration
for women compared to men (GRI 405-2,
VSME B9)

Gender pay gap in base salary 2024
levQ 1,00
lev1 0,53
lev2 1,02
lev 4 0,87
Gender pay gap in total remuneration 2024
levQ 1,03
lev1 0,57
lev 2 0,98
lev 4 0,79

Perimetro: REFLEXX S.p.A.
Fonte: Coordinamento Processi interni

Despite being classified as low risk, REFLEXX
considers the safeguarding of workers’
health and safety of paramount importance,
aiming not only to comply with specific legal
requirements but also to continuously improve
working conditions.

REFLEXXutilizesanexternal RSPP (Responsabile
del Servizio di Prevenzione e Protezione, Health
and Safety Manager).

Activities are classified as low risk.

Over the triennial period, employees attended
safety courses totaling 99 hours.

There were no recorded accidents or
occupational illnesses during the triennial
period.

REFLEXX will continue to closely monitor
hazardous conditions and near misses.



Workplace Injuries (GRI 403-9, VSME B9)

KPI 2022 2023 2024
Total number of injuries 0 (o] 0
Number of serious injuries / (0] (0] 0
Total number of injuries

Number of near misses (o] (o] 0
Average duration of (0] (0] (0]
absences due to injuries

Injury frequency rate (o] (o] 0
Injury severity rate (0] (0] (0]
Number of recordable (0] (o] 0

occupational diseases

Scope: REFLEXX S.p.A. Source: RSPP

REFLEXX is an agile company built on the skills
of a team of individuals who represent the
company’'s most valuable asset.

When new employees are hired, REFLEXX
organizes specific safety training if they lack
the necessary certification or if their existing
certifications are no longer valid.

The company monitors certification expiration
dates and arranges refresher courses
accordingly.

Total training hours increased from 17 in 2022
to 285 in 2024, with an average of 19 hours of
training per employee per year.

This growth is due to both a revision of the
training process — which has led to more
accurate tracking — and a greater investment
in employee development.

The training courses delivered over the three-
year period focused on worker and product
healthandsafety (including low-risk office safety
updates, fire safety training, first aid responder,
MOCA, REACH and CLP compliance), the EU
Privacy Regulation, EU Regulation 2017/745 on
Medical Devices, the implementation of ISO
13485, the ESG journey, glove quality, LinkedIn
management, artificial intelligence, B2B sales,
and complaint and conflict handling with
customers.

During the definition of the ESG strategy and
the drafting of the first sustainability report,
the importance of measuring and monitoring
employee professionaltraining clearlyemerged,
as it is essential both for performing job duties
effectively and for contributing to the growth
of REFLEXX.

The company is committed to undertaking
increasingly accurate and regular tracking in
order to manage this area throughout the year.

Training (GRI 404, VSME BI10)
Total training hours over the three-year

300 285

200

100 93

17

O
2022 2023 2024

Scope: REFLEXX S.p.A.
Source: Internal processes coordination
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REFLEXX respects local, national laws and other
applicable regulations, prevailing industry
norms, and other requirements to which the
company adheres.

REFLEXX is committed to:

@® Respectandcommunicatetoallinterested
parties, both internal and external, the
commitment not to engage in child
labor and to promote all actions aimed at
fostering a culture of youth protection in
the workplace;

@® Not to use forced labor as a source of
income or workforce, and to eliminate the
use of forced or compulsory labor in any
form;

® Ensure a safe and healthy working
environment and adopt effective
measures to prevent potential accidents,
injuries, or illnesses that may occur as a
result of, in connection with, or during the
course of work;

@® Crantall personnel the right to form, join,
and organize trade unions of their choice
and to bargain collectively with the
company, without suffering any negative
consequences or retaliation;

@® Not engage in or support any form of
discrimination in hiring, compensation,
access to training, promotion,
termination, or retirement based on race,
national, regional, or social origin, caste,
birth, religion, disability, gender, sexual
orientation, family responsibilities, marital
status, union membership, political
opinions, age, or any other condition that
could give rise to discrimination;

@® Treat all personnel with dignity and
respect. Do not use or tolerate the use
of corporal punishment, physical or
mental coercion, or verbal abuse toward
employees;

® Comply with the Italian Constitution,
the Workers' Statute, and the applicable
National Collective Labor Agreement
(CCNL), particularly regarding working
hours, rest periods, and public, civil, and
religious holidays;

® In compliance with current legislation
and the CCNL, ensure that wage levels
meet legal minimums and are sufficient
to satisfy workers' essential needs.

In terms of evidence, please refer to the KPIs
listed below, in addition to other points in the
document such as workplace safety and health
or remuneration.

Human Rights (GRI 407, 408, 409)

KPI 2022 2023 2024

Number of underage

employees in the 0 o 0

company

Minimum wage > living > living > living
wage wage wage

Number of internal 0 0 0

reports

% of employees

enrolled in the union e 2 2

Hours of strikes/total 0 o 0

working hours

Scope: REFLEXX S.p.A.
Source: Internal processes coordination

Customers are a key asset that REFLEXX aims
to satisfy by offering a product that ensures
maximum protection and performance, while
maintaining the highest attention to consistent

quality.

Customers (GRI 400, VSME B])

KPI 2022 2023 2024

Number of customers 2.036 1.935 1.921
% customers ltaly 89 89 88
% customers EU 7 7 8
% customers non-EU 4 4 4

Scope: REFLEXX S.p.A.
Source: Sales and Marketing
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In 2024, REFLEXX conducted a customer
satisfaction survey, receiving a 9% response
rate (165 responses, +30% compared to 2023)
out of 1.866 questionnaires sent to Italian and
international clients.
In addition to overall satisfaction, the survey (for
the first time) also investigated the importance
and satisfaction levels regarding the following
elements of REFLEXX's offering:

@® Product quality;
Quality/price ratio;
Product range;
Order management;
Delivery quality and punctuality;
Packaging;
Ongoing ESG journey;,

Marketing support;

Technical support and accessibility of
technical documentation.

Customers assign an average importance
rating above 4 (4,36) and report being highly
satisfied overall (4,38 on a scale of 1to 5, where 1
= not at all satisfied and 5 = extremely satisfied).

Importance and satisfaction
(GRI 400, VSME B])

Product Quality 4,73 4,54
Quality/Price Ratio 4,71 4,13
Product Range 4,34 3,55
Order Management 4,52 4,44
Deliveries 4,62 4,17
Marketing Support 4,06 3,99
Packaging 4,05 4,32
Technical Support 4,24 4,29
ESG 3,96 4,14
EVALUATION 436 438

Scope: REFLEXX S.p.A. Source: Sales and Marketing

REFLEXX
testimonials

Click the link to watch the video
testimonial

> https:/www.youtube.com/

watch?v=aBGaUdvDruU

98% of customers would recommend REFLEXX.

From the materiality analysis, it emerged that
customers recognize REFLEXX's commitment
to researching innovative and sustainable
alternative materials, offering high-quality and
environmentally friendly products, holding the
GREEN ECO DOT certification for packaging
recycling, supporting local community
initiatives, upholding a code of ethics, and
engaginginstakeholderengagementactivities.

Through our sales agents, we further explored
customers' awareness of the ESG journey and
obtained valuable insights.



Below are some of the positive testimonials
collected over the past year regarding
REFLEXX's ESG journey:

“Iwould like to congratulate you on the excellent
sustainability report you have produced.

This sets you apart fromm many other suppliers
in the industry and further strengthens our

relationship. Well done!”

Orlando Oliverio

PPE Product Manager
& Medical Care
Bruneau lItalia

“For several years now, the We [talia group, in
line with DHYS, has placed great emphasis
on the sustainability of its business, products,
and solutions offered to the market. In fact,
all our activities are guided by the principle of
‘sustainable development’ (We think green),
a commitment based on concrete actions.
Choosing suppliers who align with this
principle is essential to continue advancing
along this path. In this context, the strategic
decision to partner with Reflexx—who
has passionately undertaken a voluntary
ESG  journey—further strengthens the
collaboration and alignment with our group.”

Giuseppe Salerno
President
We ltalia

“In  a market increasingly focused on
environmental responsibility, sustainability
is a concrete and daily commitment for CCM
Packaging. Operating in the food packaging
sector, we know how essential it is to make
conscious choices throughout the entire
supply chain, which is why we carefully select
partners who share our values.

We particularly value Reflexx's ongoing
commitment to promoting products that
combine environmental responsibility,
quality, and safety. This shared vision allows us
to offer our customers increasingly advanced,
sustainable solutions that meet the demands
of an informed and conscientious market. For
CCM Packaging, Reflexx is much more than
a supplier: it is a partner with whom we can
build a more sustainable future.”

Davide Faietti
President
C.C.M. Coop. Cartai Modenese S.C.

Legenda:
‘ Wholesaler . End user

“Since 2023, RS lItalia has had the pleasure
of collaborating with Reflexx, with steady
growth across all our clients. There are
business relationships that develop around
numbers, results, and revenue. And then
there are other relationships that go beyond
these aspects, enriched by shared values.
The ESG journey undertaken by Reflexx and
RS lItalia is precisely one of these virtuous
examples—growing year after year and
bringing mutual enrichment, not only for
the companies but also for the environment
and the communities in which we live.We
look forward to continuing along this path,
building increasing trust with our shared
stakeholders.”

Massimiliano Rottoli
CEO
RS ltalia

is a laboratory of organic

cosmetics and a market leader in Italy today,
orn from a great passion and a dream: to
orld a little cleaner than found

mission is to create effective and

neficial products for those ho wuse

Mm—products that are also good for the

rld we live in, made up of nature, people,
and communities.

is the spirit that guides us in the
i formulation, and production of
conscious cosmetics—cosmetics

a story to tell, made of wonderful
ingredients, sustainable projec

o dream together of a better tomorrc
The decision to use Reflexx gloves for our

ts, and people

production staff fits p y within our
strategy to minimize environmental impact
by taking care of every detail.”

Andrea Mattioli
Logistics & Shipping
La Saponaria Srl Societa Benefit
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REFLEXX works with goods suppliers (glove
manufacturers) and service providers (logistics
suppliers, subcontracted warehouse operators,
and other support services such as |IT,
consultants, etc.).

Supply chain (GRI 204-1)

KPI 2023 2024
Cost for the purchase of raw

materials, subsidiaries, goods 15.630.180 18.466.076
consumption, and services (€)

N. of qualified goods suppliers 10 1
N. of qualified service suppliers 16 16

Scope: REFLEXX SpA. Source: Purchases, Self-Assessment
questionnaire sent to suppliers in 2023

REFLEXX outsources glove production to
qualified suppliers with whom it maintains
long-term, ongoing relationships. In 2023,
there were 10 such suppliers, originating from
East Asian countries (Malaysia, China, Thailand,
and Sri Lanka). In 2024, the number increased
to 11, including suppliers from Malaysia, China,
Thailand, Sri Lanka, and Vietnam.

Each supplier signs a contract (Quality
Agreement) specifying the procurement
requirements, the contractual responsibilities
of the buyer/supplier, and the conditions
for contract termination. To ensure quality
standardsthroughouttheprocurementprocess,
the following documentation is requested from
suppliers during order planning:

® Company certifications ISO 9001 and ISO
13485 (for medical devices);

REACH compliance certifications;

@® Product compliance certifications (PPE
and MD);

® Documentationrelatedtoviralpenetration
testing (ASTM-F-1671) and biocompatibility
testing for skin sensitization for medical
devices (ISO 10993-10);

@® Food contact suitability tests for MOCA,
product shelf-life declaration and results;

® Aging tests.

To gain a deeper understanding of their
ESG profiles, REFLEXX sent an assessment
qguestionnaire to its suppliers between
November and December 2023, which was
further expanded in 2024 to include additional
aspects.

All suppliers have a code of ethics that
addresses topics such as transparency, proper
management practices, and anti-corruption.

All suppliers have a board of directors
responsible for ESG matters (in two
cases supported by internal board
committees named the Strategy and ESG
Committee or simply ESG Committee).
90% of the supplier companies have
appointed a sustainability officer, and
70% publish a Sustainability Report (60%
of which adopt the GRI Standards).

All suppliers have a risk management
system that includes ESG-related issues.
70% underwent at least one audit by
SEDEX (Supplier Ethical Data Exchange)
(https://www.sedex.com/solutions/sedex-
platform/) during the 2023-2024 period.
90% of suppliers state that they qualify
their own supply chain.

Allsuppliershave certified management
systems in accordance with ISO 9001,
while 70% also hold ISO 14001 and ISO
45001 certifications.

60% (equivalent to100% of those required
based on the type of glove produced) are
certified under ISO 13485 for medical

devices.

20% hold the WRAP (Worldwide
Responsible  Accredited Production)
certification, while additional
certifications are held by individual

suppliers, such as BRC (British Retalil

Consortium - food safety), ISO 37001
(anti-corruption), and ISO 50001 (energy
efficiency).



From an environmental perspective,
approximately 90% of suppliers have
a carbon footprint measurement
program (70% of which is limited to

.
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Scope 1 and 2 emissions), a system to vt xf’vg‘

identify, track, and manage hazardous £ :

substances, and a waste recycling and zz i; |
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reuse plan.
80% have defined or are in the process of
defining reduction targets.

P GRS NPT At

80% are investing in sustainable
packaging projects, energy efficiency
improvements, and renewable energy
investments.

* 8 cfi— G
From a social perspective, 100% of 7; e o
suppliers declare that they respect @ . & $°
human rights (including child labor, i A _~.
forced and compulsory labor, safe 3
and healthy working conditions,
undeclared and irregular work, freedom
of association, working hours, and

remuneration) and report no cases of
violations.

'
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Among the service suppliers are:

@® Suppliers closely related to operations,
such as inbound logistics, warehousing,
and outbound logistics;

@® Service providers such as T, labor
consultants, privacy consultants, HSE
managers, testing laboratories, and
management systems.

These suppliers have also been involved in
the materiality analysis and will progressively
be called upon, depending on their nature
and importance, to contribute to the ESG and
decarbonization journey specifically.

Regarding the category of suppliers related
to operations, REFLEXX has agreements with
qualified shipping agencies that organize the
transport of goods by sea from Asian ports




to Italian ports and by land from Italian ports
to the warehouse, as well as with a qualified
partner who has long managed the warehouse
and outbound logistics.

INn 2024, the monitoring activity was extended to
include strategic suppliers linked to operations.

The shipping agencies have been successfully
operating in the market for some time and are
both certified UNI EN ISO 9001. One of them
also holds UNI EN ISO 14001 certification, while
the other has obtained the AEOS certificate
issued by the Customs Agency.

They respect human rights (including child
labor, undeclared work, freedom of association,
and a living wage that ensures a decent
standard of living and meets basic needs, as
well as overtime work) at their own sites and
those engaged in work for Reflexx. In 2024, they
reported zero workplace injuries.

They have also begun reflecting on their
environmental and climate impacts.

The qualified partner that has long been
managing the warehouse and outbound
logistics—since 2024 part of a large
international group—is committed to the
following areas:

® Maintenance and development of the
management system according to UNI
EN ISO 9001, UNI EN ISO 14001, UNI EN
ISO 45001, and IFS Logistics;

® I[nvolvement of
stakeholders.

— E— -
W 2

personnel and

It fulfills its commitments by implementing
the following actions:

@® Partnerships with suppliers that use
electric or low-environmental-impact
vehicles;

@® Monitoring and, where possible, reducing
environmental impact in terms of energy
resource use (LED lighting systems and,
where feasible, installation of photovoltaic
panels), atmospheric emissions, and
waste management;

@® Monitoring its own performance;

@® In 2024, launch of supply chain mapping
by identifying critical suppliers and
engaging a sample of them through an
ESG questionnaire;

@® Monitoring CO, emissions as part of the
Emission Free Delivery project and the
targets set by the international group.”

Through thisinitiative, we extended monitoring
to the transport partner selected for shipping
product samples. This is a qualified supplier in
the ESG domain. Since 2020, it has been part
of an international group that adheres to the
UN GClobal Compact, GRI, and SBTI, and holds
UNI EN ISO 9001, UNI EN ISO 14001, and UNI
EN ISO 45001 certifications. It operates a fleet
composed of electric and biodiesel vehicles.

In 2024, the company intensified the
electrification of its branches by installing
a large number of electric vehicle charging
stations, reduced electricity and water
consumption, and began ESGC monitoring of its
supply chain.

All purchased and consumed electricity is 100%
renewable. The company measures its carbon
footprint across Scope 1, 2, and 3, and sets
targetsin line with the SBTI.



REFLEXX works towards sustainable
development through a systematic process of
stakeholderengagement:analyzing the context
in which it operates, identifying stakeholder
needs, and involving them. REFLEXX is
committed to allocating 2% of its gross profit to
non-profit initiatives that align with its values
and are connected to the local communities it
belongs to.

Investments for the community

KPI 2022 2023 2024
Donations (€) 22.000 28.000 27.000
Sponsorships (€) 3.000 3.000 -

Scope: REFLEXX S.p.A. Source: CEO

In 2024, 67% of the allocated funds were
directed toward social initiatives, and 33%
toward health-related causes.

In 100% of cases, REFLEXX donated funds to
local communities — primarily in Genoa (56%),
followed by Mantua (33%) and Parma (11%).

Investments for the community -
distribution % by cause

KPI 2024
Cause | Social commitment 67%
Cause | Environment 33%

Scope: REFLEXX S.p.A. Source: CEO

Investments for the community -
distribution % by geographic destination

KPI 2024

Geographic destination | Province of

(v)
Genoa 56%

Geographic destination | Province of

0,
Mantua SRR

Geographic destination | Province of

[v)
Parma 1%

Scope: REFLEXX S.p.A. Source: CEO

Material topics related to Governance for
REFLEXX include robust governance, ethics,
integrity, anti-corruption efforts, corporate
transparency, and finally, innovation and R&D.

The primary themes related to governance in
the strict sense and ethical business conduct
were addressed earlier.

The topic of Innovation and R&D will be
discussed below.

REFLEXX isatthe beginning of a journey rooted
in the vision and ethics of its founder but must
also assess its strengths and resources.

For REFLEXX, it is essential to analyze market
trends and continually provide new solutions,
new products, or updates to existing portfolio
products.

Alltestsforthe design of new productstherefore
include the evaluation of multiple suppliers
for a new product to be included (chemical
permeation tests, viral penetration tests,
mechanical resistance tests, food suitability
tests) and finally tests on competitor products.

New product launches and performance
improvements over the three-year period
(WEF) (n.)

Year New products designed and

introduced modifications:

1. Reflexx 94 update with improved mechanical
resistance and food suitability;

2. Reflexx NBio, nitrile glove with accelerated
biodegradation, PPE Cat. Ill, MD, food contact;

2022

1. Reflexx NG5 Plus, long-cuff nitrile glove, PPE Cat.
111, food contact;

2. Reflexx N82, pink nitrile glove, PPE Cat. |, MD;

3. Reflexx L45, black latex glove, PPE Cat. |, MD;

4. Reflexx N73, nitrile glove, PPE Cat. Ill, MD, food
contact;

2023

1. Reflexx N100, long-cuff nitrile glove, PPE Cat. I,

2024 Type A, MD, food contact

Scope: REFLEXX S.p.A. Source: Quality
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Tests on new products (WEF) (n.)

Tests by notified bodies
for PPE certifications on 2 2 1
new products (n.)

Tests by accredited

laboratories for FCM
compliance on new
products (n.)

Perimetro: REFLEXX S.p.A. Fonte: Qualita

During the Research and Development
phase, different paths may be followed when
conducting tests for product design. If the FCM
test results are approved by REFLEXX, they are
included on the packaging as product features
(total food contact or with use limitations), in
accordance with FCM regulations. If the results
are unsatisfactory, REFLEXX removes food
suitability from the project.

13 7 7

In the case of non-conformities found during
certification testing for PPE category Il or Ill,
these are reported directly, as they prevent
further certification.

The number of FCM-accredited laboratory tests
with non-compliant results increased from 2 to
6in 2024.

This rise is due to additional evaluations that,
in some cases, led to revisions of the usage
indications.

Tests with non-compliant results (WEF) (n.)

Tests by notified bodies
for PPE certifications on o] (o] (o]
new products (n.)

Tests by accredited

laboratories for FCM
compliance on new
products (n.)

Scope: REFLEXX S.p.A. Source: Quality.

Note: The data reported here as NC (non-compliant) refer
only to declared suitability results that were not confirmed in
subsequent control tests on different batches.

The number of packages reported for non-
compliance amounts to 0.061% of the total
packages sold.

The causes are mainly related to breakages and
major defects, occurring at a frequency within
the product's AQL (Acceptable Quality Level).

IN 2024

0,061%

PACKAGES REPORTED FOR
NON-COMPLIANCE AS A
PERCENTAGE OF TOTAL
PACKAGES SOLD

WL

AN

N

The expenses and investments made by Reflexx
for testing new products are in addition to
those carried out on existing portfolio products,
bringing the annual average to over € 90.000.

Expenses and Investments in tests on new products
(WEF)

Expenses and
Investments in product
testing by notified bodies
for PPE certifications

and by FCM accredited
laboratories (€)

22.394 11.349 13.513

Scope: REFLEXX S.p.A. Source: Quality
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FUTURE PER
- AND TARGETS

Themes

GONSUMOE
PRODUZIONE
RESPONSABILI

O

LAVORODIGNITOSO
ECRESCITA
ECONOMICA

o

Material
topic

Resource
management
(materials,
energy,
logistics)

Waste
management
and circular
economy

Greenhouse
gas
emissions

/ climate
change

Product
quality and
safety

Sustainable
packaging

What objectives had we
defined?

-Measure annually

- Evaluate more sustainable
materials, co-designing with
manufacturers

-Assess electricity supply with
Guarantees of Origin from
renewable sources

-Analyze the use of company
vehicles to explore fleet
optimization possibilities. Opt for
vehicles with electric or hybrid

engines, or alternatively capable of

using HVO (emission reduction)
-Consider extending the same
requirements to the partner
managing inbound logistics and
outsourced warehouse.

-Evaluate end-of-life glove recovery

projects
-Evaluate recovery projects with
manufacturers

-Measure carbon footprint
annually

-Initiate a reduction program
-For residual emissions, consider
offsetting with projects in East
Asian areas

-Continue investments in product
quality and safety

-Intensify the already continuous
dialogue with manufacturers for a
path of continuous improvement

-Gather detailed data on current
packaging and sustainable
alternatives

-Evaluate impacts of packaging
changes

What are we working on?

- Also carried out in 2024 as the
first company in the sector

- Ongoing

- Implemented for the company-
owned site in Genoa and
operational from 2025

- Ongoing, with a parallel
assessment of travel optimization
- A continuous dialogue has

been initiated on these topics
with the partner managing
inbound logistics and outsourced
warehousing, as well as with
other actors involved in inbound
(freight forwarders) and outbound
logistics

- Assessment initiated, currently
with few viable alternatives in
Italy — further exploration will
continue

- Not yet started

- Carbon footprint measured
annually

- A reduction program has been
initiated

- Regarding residual emissions,
offsetting has been put on hold
pending the results of carbon
footprint measurements from
manufacturers

- Continued investments in
product quality and safety

.- Strengthened the management
system

- Intensified the already ongoing
dialogue with manufacturers

to support a continuous
improvement process

- Collected detailed data

on current packaging and
sustainable alternatives

- Defined actions for new
sustainable packaging—some to
be implemented in 2024-2025,
others in the following year

- Assessed the potential impacts
of packaging changes

SPECTIVES

Roles
involved

CEO (supervision),
PROCUREMENT,
INTERNAL
PROCESS
COORDINATION,
QUALITY

CEO (supervision),
PROCUREMENT,
SALES AND
MARKETING

CEO (supervision),
PROCUREMENT,
INTERNAL
PROCESS
COORDINATION

CEO (supervision),
PROCUREMENT,
and QUALITY

CEO (supervision),
PROCUREMENT,
SALES AND
MARKETING



Themes

SALUTEE
BENESSERE

By

LAVORODIGNITOSO
ECRESCITA
ECONOMICA

o

IMPRESE,
INNOVAZIONE
EINFRASTRUTTURE

o

Material
topic

Employment
/ Diversity
and Equal
Opportunities

Safety and
health

Training

Respect
for human
rights

Value chain
(customers
and supply
chain)

Sound
governance

Ethics,
integrity,
anti-
corruption,
and
corporate
transparency

Innovation
and R&D

What objectives had we
defined?

-Formalize and continuously
update the organizational chart:
roles and responsibilities
-Promote equal opportunities
-Communicate internally

-Formalize processes
-Promote a culture of hand health

-Formalize the process

-Record training hours

-Increase the number of training
hours, including sustainability
content

-Periodically update and
disseminate the Code of Ethics
-Conduct continuous monitoring
both internally and with suppliers

-Conduct periodic assessment of
the supply chain on ESG issues
with feedback

-Consider conducting SEDEX
audits

-Integrate assessment and audit
findings into the company’s
supplier qualification process
-Strengthen dialogue with
manufacturers to define corrective
and preventive action plans
-Continuously gather customer
needs in terms of ESG

-Periodically update and
disseminate the code of ethics
-Integrate sustainability into
business functions and processes
-Report ESG performance through
the sustainability report and other
channels

-Periodically update and
disseminate the code of ethics
<Integrate adherence to the code
of ethics into manufacturers’
Quality Agreement

-Continuously gather customer
needs in terms of ESG
-Strengthen dialogue with
manufacturers to co-design
sustainable innovative products
-Measure market impacts of
sustainable innovations

What are we working on?

- Formalized the organizational
chart: roles and responsibilities,
with continuous updates

- Promoted equal opportunities
by recognizing individual skills

- Enhanced internal
communication

- Launched a social media
campaign featuring employees as
key protagonists

- Processes have been further
formalized

- At present, hand health
awareness is promoted only as
part of daily activities: a dedicated
initiative is yet to be launched

- Process formalized

- Training hours recorded

- Increased number of training
hours, including sustainability-
related content

- Publication of the Code of
Ethics on the website and in the
Sustainability Report

- Ongoing monitoring of
compliance, both internally and
by suppliers

- Carried out a periodic ESG
assessment of the supply chain
(product and service suppliers
linked to operations), with
feedback provided

- Temporarily deferred direct
SEDEX audits, relying instead on
those regularly conducted by
SEDEX

- Integrated assessment results
into the company'’s supplier
qualification process

- Strengthened dialogue

with manufacturers to define
corrective and preventive action
plans

- Initiated the collection

of customer ESG-related
requirements, both directly and
through agents

- Publication of the Code of
Ethics on the website and in the
Sustainability Report

- Integration of sustainability into
company functions and processes
- Reporting of ESG performance
through the Sustainability Report
and other channels (highlights,
website, sales force, completion
of c)ustomer ESG questionnaires,
etc.

- Publication of the Code of
Ethics on the website and in the
Sustainability Report

- Initiated dialogue to integrate
all sustainability policies into

a Quality & Sustainability
Agreement with manufacturers.
This activity is still in progress

- Ongoing collection of customer
ESG requirements, both directly
and through agents

- Strengthened dialogue with
manufacturers to co-design
innovative and sustainable
products and packaging

- Initial impact assessments on
packaging launched, with future
expansion planned to include
products

Roles
involved

CEO
(supervision),
INTERNAL
PROCESS
COORDINATION,
SALES AND
MARKETING

CEO
(supervision),
INTERNAL
PROCESS
COORDINATION,
QUALITY,

SALES AND
MARKETING

CEO
(supervision),
INTERNAL
PROCESS
COORDINATION,
PROCUREMENT

CEO
(supervision),
INTERNAL
PROCESS
COORDINATION,
PROCUREMENT

CEO
(supervision),
INTERNAL
PROCESS
COORDINATION,
PROCUREMENT,
SALES AND
MARKETING

CEO, INTERNAL
PROCESS
COORDINATION

CEO, INTERNAL
PROCESS
COORDINATION,
PROCUREMENT,
QUALITY

CEO,
PROCUREMENT,
QUALITY, SALES
AND MARKETING
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8.
METHODOLOGY

The Sustainability Report is the voluntary tool
through which REFLEXX S.p.A. communicates,
both internally and externally, the impacts
resulting from the strategies adopted in the
environmental, social, and economic spheres.

Through this second edition of its Sustainability
Report, REFLEXX S.p.A. aims to communicate
transparently and comprehensively the
company's performance and commitment
during the 2024 fiscal year (and where possible,
throughout the 2022-2024 three-year period)
with regard to sustainability. The topics
covered in this report concern the economic,
social, environmental, and governance spheres,
selectedthroughthematerialityanalysisprocess
conducted for the first time this year. In 2023,
this process involved 55 internal and external
stakeholders who contributed to identifying
and assessing the material topics for REFLEXX
Sp.A. In 2024, stakeholder engagement
continued with further insights gathered from
agents, customers, and suppliers.

REFLEXX S.p.A. has prepared the Sustainability
Report in accordance with the GRI Standards
‘with reference’ for the period from January 1,
2024, to December 31, 2024. In 2024, the VSME
standard developed by EFRAG for SMEs was
adopted for the first time, and the 40 KPIs from
the document “The Sustainability Dialogue
between SMEs and Banks” developed by the
Sustainable Finance Roundtable were taken as
a reference. To facilitate reading and provide
an overview of the correlation between the GRI
Standards and the key topics addressed in the
report, please refer to the GRI Content Index
and the Correlation Table with other standards.

Scope and consolidation
criteria

The document contains data and information
referring to the fiscal year ending December 31,
2024. The scope of consolidation is consistent
with that of REFLEXX S.p.A/'s statutory financial
statements.

Reporting process and
methodology

The process of collecting information and data
was coordinated by the CEO of REFLEXX S.p.A,,
as the person primarily responsible for the
accuracy of the content, in collaboration with
all operational functions within the company’s
reporting boundary.

It should be noted that the quantitative
information contained in the Sustainability
Report comes from the following sources:

® The economic/financial figures, as well as
the expensesandinvestments considered,
were provided by the Administration
function and the CEO of REFLEXX S.p.A;;

® Data related to governance and
compliance were provided by the CEO of
REFLEXX S.p.A;;

@® Data concerning the supply chain were
provided by the Purchasing function of
REFLEXX S.p.A.

® Data related to customers were provided
by the Sales and Marketing function of
REFLEXX S.p.A.



@® Datarelated to materials and energy were
provided by the CEO of REFLEXX S.p.A.,
where available;

@® Emissions were calculated using
references from the GHG Protocol, with
technical support from RETE CLIMA
Societa Benefit;

@® Information regarding the sustainable
packaging project was provided by the
Sales and Marketing function. Based on
these assumptions, weight savings and
avoided GHG emissions were estimated
using the Ecoinvent database, with
technical support from RETE CLIMA
Societa Benefit. All calculations related
to avoided GHG emissions resulting from
the actions described were carried out
using standard emission factors extracted
from the Ecoinvent database, as detailed
below.

Process hame in Ecoinvent 3.10 kgCO./kg
of product

Kraft paper {RER} | kraft paper production | 0.661

Cut-off, U !

Carton board box production, with gravure

printing {GLO}| market for carton board box | 0,756

production, with gravure printing | APOS, U

White lined chipboard carton {RER}| white
lined chipboard carton production | Cut-off, | 1,2
U

Alkyd paint, white, without solvent, in 60%
solution state {RER}| alkyd paint production,
white, solvent-based, product in 60%
solution state | Cut-off, U

4,81

Acrylic varnish, with water, in 53% solution
state {RER}| acrylic varnish production, with | 2,48
water, in 53% solution state | Cut-off, U

® Information on management systems
and H&S performance was provided by
the HSE Officer (RSPP) of REFLEXX S.p.A.
and by the Internal Process Coordination
function of REFLEXX S.p.A.

® Data relating to personnel and the
management of professional skills refer to
the company workforce as of December
31, 2024, and were provided by the CEO
and the Internal Process Coordination
function of REFLEXX S.p.A.

The scope and sources are provided at the
bottom of each table.

To ensure comparability over time of the most
significant indicators and to allow the reader
to evaluate performance trends, current values
have been compared — through the use of
charts and tables — with those of the two
previous fiscal years.

Furthermore, to ensure data reliability, the
use of estimates has been minimized and,
where present, is based on methodologies
consolidated over the years.

In drafting the Sustainability Report, the
following reporting cycle principles have been
taken into account: stakeholder inclusiveness,
sustainability context, materiality,
completeness, accuracy, balance, transparency,
comparability, reliability, and timeliness.

Please note that no external assurance has been
requested for the 2024 Sustainability Report.

Reporting period

01.01.2024-31.12.2024

Frequency

Yearly

Latest published document

Sustainability Report 2023

Document accessibility

https://www.reflexx.com/en/sustainability/

Headquarter

Reflexx S.p.A.

Via Passeri 2

46019 Viadana (MN)
Italia

Contact persons

Gianni Isetti - CEO

Email contacts

esg@reflexx.com
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9.

GRI CONTENT INDEX

GRI Standard GRI Disclosure Indicator description References Notes and
omissions

REFLEXX S.p.A. has reported the information referenced in this GRI Content Index for the period 01.01.2024-31.12.2024 (and
where possible for the triennium 2022-2024) in accordance with the GRI Standards.
2-1 Organizational details pp. 6-7
2.2 Entltlfes |n.c'luded in 'Fhe organization’s Methodology
sustainability reporting
23 Reportlng period, frequency, and contact Methodology
point
2-4 Restatement of information Methodology
2-5 External assurance Absent Second
report
2.6 Actlv_ltles, yalue chain, and other business pp. 6-9,18-19
relationships
2-7 Employees pp. 23-24, 39-42
2-8 Workers who are not employees pp. 23-24 0
2-9 Governance structure and composition p. 10
Nomination and selection of the highest
GRI2-GENERAL | 210 governance body n-a. n-a.
DISCLOSURES
2021 2-1 Chair of the highest governance body p.10
Role of the highest governance body in
2-12 : - p.10
overseeing the management of impacts
g Delegation of responsibility for g
213 sustainability impacts Pp. 10, 12-13
Role of the highest governance body in
2-14 : o ? p.12
sustainability reporting
2-15 Conflicts of interest pp. 14-17
2-16 Communication of critical concerns pp. 14-17
217 Collective knowledge of the highest n.a. n.a.
governance body
Evaluation of the performance of the
2-18 X n.a n.a
highest governance body
2-19 Remuneration policies n.a. n.a.
2-20 Process to determine remuneration n.a. n.a.
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GRI Standard

GRI Disclosure

Indicator description

Evaluation of the performance of the

References

Notes and
omissions

218 highest governance body n-a n-a
2-19 Remuneration policies n.a n.a
2-20 Process to determine remuneration n.a n.a
2-21 Annual total compensation ratio n.a. n.a
222 Statement on sustainable development b.5
strategy
} . . pp. 14-17, 20-21,
2-23 Policy commitments 54.55
GRI 2 - GENERAL
. . . pp. 12-13,14-17,
DISCLOSURES 2021 2-24 Embedding policy commitments 20-21
2-25 Processes to remediate negative impacts pp. 54-55
226 Mechanisms for seeking advice and raising pp. 12-13
concerns
2-27 Compliance with laws and regulations pp. 37-38
2-28 Membership associations pp. 23-24
2-29 Approach to stakeholder engagement pp. 23-24
2-30 Collective bargaining agreements pp. 40-41
MATERIAL TOPICS
3-1 Process to determine material topics pp. 26-31
GRI 3 - MATERIAL . . .
3-2 List of material topics . 26-31
TOPICS 2021 P i
33 Management of material topics pp. 26-31
MATERIAL TOPICS
PLANET
MATERIALS USED
GRI 301 MATERIALS .
301 Materials used .32
USED 2016 P
WASTE MANAGEMENT / CIRCULAR ECONOMY
GRI 306 WASTE 2016 | 305-1; 305-2; 305-5. | Waste management p.33
GREENHOUSE GAS EMISSIONS MANAGEMENT
Direct GHG emissions (Scope 1); Indirect
GRI 305 EMISSIONS 306-307 GHG emissions from energy consumption | pp.33-36
(Scope 2); GHG emissions reduction.
SUSTAINABLE PACKAGING
GRI 417 MARKETING 417 Sustainable packaging pp. 38-39

AND LABELING
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GRI Standard GRI Disclosure Indicator description References Notes and

omissions
PEOPLE, VALUE CHAIN AND COMMUNITIES
EMPLOYMENT / WELFARE / EMPLOYEE WELL-BEING

27e2-8 Information on employees and other pp. 40-41
workers
GRI 401 401-1 New hires and turnover pp. 40-41
EMPLOYMENT 2016 Benefits provided to full-time employees,
but not
401-2 to part-time or temporary contract PP 40-41
employees
GRI 405 DIVERSITY Di i bodi d
AND EQUAL 405-1 er{:\/gzlygérsw governance bodies and among pp. 40-41
OPPORTUNITIES
EMPLOYEE TRAINING AND DEVELOPMENT
404-1 Average hours of annual training per pp. 42-43
employee
GRI 404 TRAINING 404-2 Employee skills upgrading programs and Pp. 42-43

transition assistance programs

AND EDUCATION

Percentage of employees receiving regular
404-3 performance reviews and professional pp. 42-43
development

OCCUPATIONAL HEALTH AND SAFETY

Occupational health and safety

4031 management system Pp. 42-43
GRI4CTHEALTH | 4052 sy N | o 1343
AND SAFETY
403-5 Worker training on health and safety pp. 42-43
403-9 Work-related injuries pp. 42-43
HUMAN RIGHTS
GRI 407-409 HUMAN ) . .
RIGHTS 407, 408; 409 Respect for human rights p. 44
PRODUCT QUALITY AND SAFETY
GRI 416 CUSTOMER
HEALTH AND 416-1; 416-2 Product quality and safety pp. 37-38
SAFETY
CUSTOMERS
GRI 416 CUSTOMER
HEALTH AND
SAFETY 416-1; 416-2 Customers pp. 38-39, 44-47

GRI 417 MARKETING
AND LABELING




GRI Standard GRI Disclosure Indicator description References Notes and

omissions
RESPONSIBLE SUPPLY CHAIN

GRI 102-9: SUPPLY
CHAIN

GRI102-10:
CHANGES IN THE
ORGANIZATION AND
SUPPLY CHAIN

2-6 Supply chain pp. 48-50

MANAGEMENT OF LOCAL COMMUNITIES

GRI 413: LOCAL

41 L | iti . 51
COMMUNITIES 3 ocal communities p.5

GOVERNANCE

INNOVATION AND RESEARCH & DEVELOPMENT

INNOVATION
AND RESEARCH & WEF Investments in sustainable transition pp. 51-52
DEVELOPMENT

SOUND GOVERNANCE

GRI 2 - GENERAL
INFORMATION 2021

Da 2-9a2-14 Reference to Governance section pp. 10, 12-13

INTEGRITY, ANTI-CORRUPTION, AND TRANSPARENCY

GRI 2 - GENERAL

Da2-9a2-14 Reference to Ethics and Integrity section .10-11,12-13
INFORMATION 2021 onty PP
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10.
CROSS-REFERENCE

TABLE GRI VS OTHER
FRAMEWORKS

MATERIAL CSRD AND CORRELATION WITH GRI CORRELATION CORRELATION
TOPICS VSME TOPICS STANDARDS WITH WEF WITH SASB
PLANET

-Resource -ESRS VSME B3- -GRI 301 MATERIALS -Greenhouse gas -Greenhouse Gas
management B7 -GRI 302: ENERGY (GHG) emissions Emissions & Energy

(materials, energy,
logistics)

*Waste management
and circular economy

*Greenhouse gas
emissions / climate
change

*Product quality and
safety

-Sustainable
packaging

-Employment /
Diversity and equal
opportunities
promotion

-Health and safety
‘Training

-Respect for human
rights

‘Value chain
(customers and supply
chain)

-Local community
management

-Sound governance
-Ethics, integrity,
anti-corruption, and
corporate transparency
-Innovation and

R&D (Research &
Development)

-ESRS VSME B1-2,
B8-B10

-ESRS VSME BTl

-GRI 305: EMISSIONS
-GRI 306: WASTE

‘GRI 401: EMPLOYMENT

-GRI 405: DIVERSITY AND EQUAL
OPPORTUNITIES

‘GRI 403: HEALTH AND SAFETY
*GRI 404: TRAINING AND
EDUCATION

‘GRI 416: CUSTOMER HEALTH
AND SAFETY

*GRI102-9: SUPPLY CHAIN
*GRI102-10: CHANGES IN THE
ORCGCANIZATION AND SUPPLY
CHAIN

‘N.A. FOR R&D
-GRI1102-22
*GRI 205: ANTI-CORRUPTION

-Health and safety (%)
-Absolute number
and rate of
employment
-Diversity and
inclusion (%)
-Training provided

(#' $)

‘Total R&D expenses
%)

-Governance body
composition
-Anti-corruption

Management

Waste & Hazardous
Materials
Management
-Product Quality and
Safety

-Material Sourcing &
Efficiency

-Labor Practices
-Employee
Engagement,
Diversity & Inclusion
‘Workforce health
and safety

-Product Quality &
Safety

-Customer Privacy
-Supply Chain
Management
-Material Sourcing &
Efficiency

-Product Design
& Lifecycle
Management
-Business Ethics
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